
Conv ersational 

(Topical/Water Cooler) Info / Ev ents Cross Link Visual Brand  Promotion Awareness Understanding Learning Acquisition Loyalty Retention/Reactiv ation Brand Position Informativ e Broadcasting

Questions designed to 

stimulate conversation 

between community members

Tips and advice, incl info on 

Events on and offl ine (own 

events or 3rd parties events)

Deep link updates that drive 

traffic away from Facebook to 

other online properties or other 

online sources (informative 

websites or online shopping)

Focus on images, videos 

and other media

Brand value identification 

and reinforcement

Spotlights a promotion that client is 

running including details for 

engagement.

Change/create consideration or 

concentration that our client 

seeks to induce in consumers 

when it promotes a 

product/brand

Clarification and education of the user 

on a particular subject, promotion, 

event etc...

Data 

collection/researc

h related 

activities.

Building community fans/followers/brand 

advocates

Nurture the existing community 

members/database/fan base (with or 

withouth rewards but with recognisition)

Re-activate inactive community 

members.

How the brand is perceived to 

occupy; the part of the brand 

identity that is to be actively 

communicated in a way that  

sets it apart from the 

competition.

Provide useful and 

informatve information 

(from your own assets 

along with 3rd Party 

assets)

Distribute 

Message without 

expectation of 

replies or 

engagement.

DAY DATE Product (s) / Campaign (s) Communication Type Intention Post Type
Likes

(AM) | Edge Rank
Engagement | NFO Reach Poll Votes POST COPY ALTERNATIVE / ADDITIONAL POST Notes

Total Fans/Followers 

Cumulativ e
Growth/loss

Net growth / loss 

%

No. of client 

Responses

Mon 1-Nov [Campaign Name] Info Informative Status Update

Tues 2-Nov

Wed 3-Nov [Product Name]  Promotion Awareness / Acquisition Status Update

Thur 4-Nov

Fri 5-Nov General Conversational Informative Status Update

Sat 6-Nov Free

Sun 7-Nov Free

Week Totals: 0 0 0 0 0 0 0.00% 0

0 0 0 0 0 0.00% 0

Mon 8-Nov General Conversational Loyalty / Learning Status Update

Tues 9-Nov

Wed 10-Nov [Campaign Name] Info / Events Informative Status Update / Link

Thur 11-Nov

Fri 12-Nov General Brand/ Conversational Loyalty and Retention Status Update

Sat 13-Nov Free

Sun 14-Nov Free

Week Totals: 0 0 0 0 0 0 0.00% 0

0 0 0 0 0 0.00% 0

Mon 15-Nov [Product Name]  Promotion Awareness / Informative Status Update

Tues 16-Nov

Wed 17-Nov [Campaign Name] Cross Link Informative Status Update / Link

Thur 18-Nov

Fri 19-Nov [Campaign Name] Info / Events Informative Status Update

Sat 20-Nov Free

Sun 21-Nov Free

Week Totals: 0 0 0 0 0 0 0.00% 0

0 0 0 0 0 0.00% 0

Mon 22-Nov [Product Name] Product Announcement
Awareness / Understanding / 

Acquisition
Status Update / Launch Announcement

Tues 23-Nov

Wed 24-Nov [Product Name]  Promotion Awareness / Informative Status Update

Thur 25-Nov

Fri 26-Nov [Campaign Name] Cross Link Awareness / Informative Status Update / Link

Sat 27-Nov Free

Sun 28-Nov Free

Week Totals: 0 0 0 0 0 0 0.00% 0

0 0 0 0 0 0.00% 0

Mon 29-Nov [Campaign Name] Info Informative Status Update

Tues 30-Nov

#REF! #REF! #REF! #REF! #REF! #REF! #REF! #REF!

#REF! #REF! #REF! #REF! #REF! #REF!

Wed 1-Dec General Conversational Loyalty / Learning Status Update

Thur 2-Dec

Fri 3-Dec General Cross Link Informative Status Update / Link

Sat 4-Dec Free

Sun 5-Dec Free

www.theonlinecircle.com

Monthy Averages per Post

5 Day Week Averages:

Week #3

5 Day Week Averages:

Week #4

5 Day Week Averages:

Week 5

"NAME YOUR ASSET HERE" E.G. Facebook BrandX or Twitter BrandX

Week #1

Week #2

5 Day Week Averages:

November Totals

Data collected start of each working day

Editorial-Copy Calendar - Month/Year

KEY

Communication Type Intention
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